
  

 

 

   

PRESS RELEASE 

 

Mediahuis and Mather Economics enter into strategic 
partnership. 
 

Mediahuis acquires equity share in American business consultancy. 

 
Antwerp (B)/Atlanta (US), 14 November 2019 – The European media group Mediahuis and 
Mather Economics have entered into a strategic partnership. Mediahuis thereby 
acquires a 35% participation in the US-based agency. The investment envisaged by 
Mediahuis will facilitate an acceleration of Mather's ambitious international growth 
plans. At the same time, this partnership means a further expansion of the Mediahuis 
portfolio within the fast-growing market of media technology and services. 
 
As a business consultancy specialized in yield management, Mather Economics has grown over the past 
years into THE expert in the field of leading-edge, intelligent and predictive data analytics techniques 
aimed at maximizing the operating margins and revenues of its customers. In addition to industries 
such as e-commerce, sports, digital services, and telecom, Mather has developed an extensive expertise 
within the publishing industry, helping publishers to build and maintain more profitable long-term 
relationships with their subscribers and advertisers.  

Mather Economics and the European media group Mediahuis are now entering into a strategic 
partnership in which Mediahuis acquires a 35% stake in Mather. The investment by Mediahuis will 
accelerate Mather's ambitious international growth plans. Furthermore, Mediahuis’ experience and 
know-how with regard to the publishing business will make a real contribution to the further 
development of Mather’s customer-centric solutions, such as the Listener platform, a digital data 
capture platform that supports the analytics of online audiences and implements targeted customer 
acquisition, retention, and engagement campaigns. With this investment, Mediahuis is strengthening 
its position as a leading media company, and expanding its activities into the fast-growing market of 
media technology and services. 

Paul Verwilt, COO of the Mediahuis Group: “Building valuable long-term relationships with readers is 
crucial for the publishing industry, which is characterized by an ever-decreasing fall in single copy sales. 
Nowadays, subscription models form a cornerstone for most publishers’ business models. As we see the 
readiness to pay for digital journalism growing, an optimal management of the customer journey and 
pricing strategy have become key. Mather’s experience in the area of subscription flows, subscriber yield 
management, pricing strategy optimization, customer loyalty and retention is of great added-value, not 
only for Mediahuis, but also for other publishers worldwide. Mediahuis firmly believes that capturing 
and managing customer data in a respectful and intelligent way will become increasingly important. 
The combination of Mather’s track record and Mediahuis’ vast network within the publishing industry 
will enable further international growth.” 

In addition to growth within the publishing industry, Mediahuis will support Mather’s entry into new 
industries where subscription models are gradually gaining access to the daily lives of consumers. 
European households spend around 5% of their total budget on subscription models such as telecom, 
music, television, food, etc. Mather’s expertise in providing data-driven solutions, predictive modeling 
and technical platforms can help those industries to grow their revenue streams as well. 

Matt Lindsay, President of Mather Economics: “Mather has experienced significant growth in Europe 
in recent years. A strategic partnership with Mediahuis will enable us to improve our service to 
European clients in the publishing industry, and in other verticals who are growing their subscription 
revenue models. Mediahuis also provides Mather with access to experienced media technologists and 
developers, who will add capabilities and operational scale to our growing Listener toolset. We are 
excited about working together with the leadership of Mediahuis, who have a track record of successful 
business innovation and transformation. Combining the operational excellence and resources of 
Mediahuis with Mather’s analytical expertise will enable rapid growth for both firms, while supporting 
innovation within the news media industry.” 
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For more information, please contact: 

An Steylemans | Head of Mediahuis Group Communications  
an.steylemans@mediahuis.be | +32 (0)473 55 71 48 
 
Matt Lindsay | President Mather Economics 
matt@mathereconomics.com | +1 678-585-4101 
 

About Mediahuis 

The European media group Mediahuis has built up a strong portfolio of news media and digital brands 
since the company was founded in 2013. The Group has grown rapidly through acquisitions, and has 
become a leading media player in Belgium, the Netherlands, Ireland and Northern Ireland (UK). With 
more than 4,000 employees, Mediahuis achieves an annual turnover in excess of one billion euro. News 
titles including De Standaard, Het Nieuwsblad/De Gentenaar, Gazet van Antwerpen and Het Belang 
van Limburg in Belgium, NRC Handelsblad, nrc.next, De Telegraaf, Noordhollands Dagblad and De 
Limburger in the Netherlands, and the Irish Independent, Sunday Independent, Sunday World, Belfast 
Telegraph and Sunday Life in Ireland and Northern Ireland provide more than 10 million readers with 
daily news updates, both online and in print. In addition to its news brands, Mediahuis also operates a 
number of significant digital marketplaces in Belgium, the Netherlands and Ireland, mainly within the 
housing market (Zimmo.be, Jaap.nl, Propertynews.com), the job and recruitment market (Jobat.be, 
Limburgvac.nl, Nijobfinder.co.uk) and the automotive market (Gaspedaal.nl, Autotrack.nl, 
Carsireland.ie). The group is also active in the radio market (Nostalgie, NRJ Vlaanderen) and the 
regional television market (ATV, TVL, TVO and ROB TV) in Belgium. 
www.mediahuis.be.  

 
About Mather Economics 

Mather Economics is a business consultancy specializing in applied economics and yield management. 
It employs leading-edge predictive analytics techniques and rigorous operational testing to solve 
complex business problems and implement solutions that maximize operating margins and grow 
revenue. In addition to industries such as e-commerce, sports, lotteries, digital services, and telecom, 
Mather has developed an extensive expertise within the publishing industry, helping publishers to build 
and maintain more profitable long-term relationships with their print and digital subscribers and 
advertisers. Mather has developed a digital data-capture platform and intelligence layer, Listener, to 
support the analytics of online audiences and implement targeted customer acquisition, retention, and 
engagement campaigns. This toolset is now in use on 40 of the top 100 newspaper websites in North 
America. Mather’s client base includes organizations in the United States, Canada, Latin America, the 
Nordic countries, Switzerland, Belgium, the Netherlands, Singapore, Korea, Australia and New-
Zealand. 
www.mathereconomics.com 
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